
glossier vs supreme
a lesson in gen z marketing



Both brands
have mastered
the art of the
drop keeping
their most
wanted items
very hard
to find to
stimulate even
more demand

what do they have
in common?
what do they have
in common?



Despite the similarities Supreme
represent an old fashioned
approach to product and
marketing

glossier is bottom up
supreme is top down
glossier is bottom up
supreme is top down

The brand keeps the product
development secret and expects
you to buy because of the hype.

Glossier has a different approachGlossier has a different approach



Glossier co-creates
everything with its fans,
from their engaging
instagram content
(@glossier) to their
products.

Many products where
inspired by consumer
suggestions, and they
were invited to test
them beforehand.

 

glossier co-creates
with consumers

(Danziger, 2018) 



“If we can
engage

customers
earlier in

product
development

we will be in
a position to
create what

people
actually

want”
Henry Davis 

CFO glossier



marketing to gen z?
forget supreme
study glossier

Glossier is caring and inclusive, it
creates with you and has no secrets

Supreme markets its exclusivity, without
it the brand has little going for them

Gen Z wants a horizontal dialouge with
brands, hype culture is in trouble



follow us to stay
connected!


